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technology in your business?
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Likelihood of Laser Customers to Consider Business Inkjet
Devices Before & After Seeing Video

* Major Recommandation: ‘Sesing it Balieving” when It comaes 1o page-
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o BMAEDEDRR- APy DBELHEN,?
EDEEECRAREIZADTWLAMM ? Who is the customer for current business inkjet? (Who buys?)
» To what extent are serial business inkjet devices finding their way into business environments?
> What is the ratio between genuine business use and consumer use?
»  Are there differences between page—wide business inkjet customers and serial business inkjet customers?
o ECRIRAVY/L—F—IZEVT, BAKIHADEFR—LavERIE? (REMIE. BREEE?)
What are primary purchase and usage motivators for business ink and laser devices for business use?
(What is currently valued/overvalued?
o R—TUIAR-EDRR-A0IPzyrDORBIIHBFHEALON ? CREME. L—Y—0BREHEL?)
Is page—wide business inkjet print quality acceptable for business customers?
(Value/overvaluation of laser print to be given up)
>  HhigZE (X ? Are there any regional print quality biases or preferences?
> kL —FZA 71 ?Is there an image quality/cost—per—page/cost of ownership trade—off?

» Yo FEABARAUME ? s there a tipping point for cost over print quality?
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o 350 business inkjet printer & MFP customers (50 per market) on their experience with current products

. RYIESRRI—FHOM? Are these genuine business users? What percentage are consumers?
® i IC k> TELLZDM? How does this differ region?

. ST ER-HRIGEEANDT1—K/3y% Solicit feedback on the device in real-World running costs and Print quality

o 350 laser printer & MFP customers (50 per market) on their experience with current products and attitude

towards business inkjet
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o R=UDJAREDRRA2Y vs. L—H— output
e AR (Plain paper) & ColorLok A output
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J Zac Butcher(Director) : http://www.infotrends.com/public/Content/Bios/zbutcher.html

Zac Butcher is the Director of InfoTrends’ Digital Peripherals Solutions Consulting Service (DPSE) in Europe. With
more than a decade of experience in the consumer and office imaging industry, Zac previously served as Senior Manager of Product
Marketing for Kyocera Mita Europe. Zac has also held market development and product marketing management positions with

Canon Europe, Canon UK, and Sharp UK.
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